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05.	SPEECH BY DARIO CORBETTA
	Acimall Director
	“Markets, trends and outlook”



It was really useful to listen to the speakers who opened this day. The digital challenge is so complex that, for many years now – like any exhibition, like any human activity – our way of “acting” has changed. We imagine, we communicate, we promote, we organize Xylexpo with ever-changing approaches, while keeping a clear focus on what we do and – as we did a thousand and more years ago – creating the best possible meeting place for people to discuss, understand, see and touch the items of their trade.

The world is faster and faster, increasingly interconnected, a place where reactions to a decision, a process, an innovation, an epidemic immediately turn into an event of global relevance. I will not talk about the problems and critical sides of the Corona Virus outbreak, but we will certainly experience its impact in May, exactly like all markets are experiencing it in these weeks.
There are questions we can only think about, waiting for developments that are beyond our control. But we can also look back in time and try to guess what might happen, because this is our task.

Talking about Xylexpo, I would like to add something to what president Primultini said about setting up the 2020 edition in three halls, a decision driven by the economic uncertainty that has been characterizing the final months of 2019 and the beginning of 2020. Many actors and players showed a pessimistic vision that has not been confirmed by facts, so that the largest majority of exhibitors has actually maintained the same area as in past editions. But still, we had to work to squeeze all requests into more constrained space, covering only three halls, and even narrowing down the aisles to the limits prescribed by safety regulations.

There are two more aspect I would like to hear your opinion about: Xylexpo 2020 is hosting fewer and fewer small exhibitors, while more space is being taken by the category of so-called “mid-size businesses”. The gap is widening between those who were able to reorganize – not only the industry “giants” -– and those who will be confined to a more and more marginal role.






At Xylexpo 2020, we will clearly see how the market is evolving: I’ll never get tired of repeating that exhibitions are the mirrors of the market, and walking along the aisles, you can easily understand where the global business of wood and furniture technology is heading.

Talking about exhibition area, let me introduce an initiative we are finalizing in these days, namely the creation of an area in hall 3 where we will host players that have no strictly business-oriented focus: I am referring to associations, to spaces managed in collaboration with the Italian foreign trade institute Ice to host several international delegations, booths for publishers and other industry exhibitions, the qualified stage of Xylexpo Arena and some initiatives for education and training, as well as a display area for the products and solutions nominated and awarded for XIA-Xylexpo Innovation Award. In this respect, let me thank Mister Giavon for the partnership with Catas that will certainly generate a number of interesting initiatives, as he said before, and that has already enable us to map the entire world of education on the wood-furniture industry in Italy.


MACROECONOMIC SCENARIO: CHINA
Of course, the topic that is currently impacting global economy comes from China, and all business activities, including exhibitions, are looking with strong concern to what is happening in the Far East and its potential consequences. China plays a leading role in woodworking machinery, it’s the world’s third-largest manufacturer behind Germany and Italy.
As to trade relations, Italy and Europe are more focused on domestic and continental business, plus the fact that the first destination market is the United States. Don’t forget that Xylexpo is basically a Euro-centric exhibition (70 percent of international visitors come from Europe), so we don’t expect significant effects from the “Corona Virus”; also because the exhibition is planned in three months from now and, if the situation has not solved or the general alarm has not vanished until then, we will have much more serious things to worry about…

So, we are confronted with an element that jeopardizes the stability of the international scenario, but at the same time we feel we are operating in a strong economy, supported by solid international relations that will be maintained over time: we are confident that, if demand allows, we can overcome the negative trend of the latest period in the short term.


VISITORS
Let me start with an overview of visitors, definitely one of the most critical elements for any exhibition. Well, visitor figures have increased in the past three editions (by 2.1 percent in 2018), and we expect to achieve similar growth rates also this year. 
Figures indicate that we are the reference exhibition in Europe in even-numbered years: 70 percent of foreign visitors, as previously mentioned, come from Europe, 19 percent from Asia and Oceania, 7 percent from the Americas.
An interesting element related to the “type” of visitor is that Xylexpo is most attractive for “panel-based” furniture manufacturers (20 percent versus 14.4 percent using solid wood), followed closely by handicraft workshops (17 percent) and machinery and tools trade (15.4 percent). This means that "professional trade" at Xylexpo is fully merged with end users, with a balanced mix of handicraft and industry.
Xylexpo attracts a numerous, interested and qualified audience, coming to Milan as a result of our continuous effort to promote Xylexpo’s contents and potential, in collaboration with Ice and Fiera Milano, which I take the opportunity to thank for long and intensive joint commitment.
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MACROECONOMIC SITUATION
There is no doubt that, like any other exhibition or business activity around the world, the global economic situation has an impact. Compared to two years ago, political instability has certainly increased and a few external factors, not strictly related to economic trends, are affecting international trade. However, on a global level, data still show a world GDP growth by 3 percent, while the Euro region stops at a mere 1.3 percent. The two economies of wood technology, Germany and Italy, closed 2019 with disappointing results: Germany grew by 0.5 percent only, while Italy scored zero, the worst result since the crisis.
A positive element for Italy is the extension of most facilitations and loans for Industry 4.0. This means that Xylexpo will take place in a very favorable season for investments, a situation that all exhibitors in Milan will certainly leverage.


WOODWORKING TECHNOLOGY
Looking specifically at the wood technology industry, I would like to stress that the core businesses of Italian industry are the secondary processing of panels and finishing technology. Our skills in transforming resources we do not own is the best expression of the ingenuity of Italian entrepreneurs, together with taste and surface quality: it’s not mere chance that we are the country of beauty, quality, style and design, envied by the entire world for our leadership in these domains. The woodworking technology industry in Italy is comprised of 250 companies, 150 of them Acimall members; 9 thousand employees generating revenues back above 2 billion euro, as we will see later on, with a 75 percent export share.

This is the economic organization that takes part in the global woodworking technology business, playing a leading role together with Germany, with 30 percent and 42 percent shares on European production respectively.
The latest figures available for Italy are 2019 preliminary balance figures, showing that the Italian industry of woodworking machinery has achieved a production value of 2.4 billion euro, 6 percent less than the previous year. Better results for export, decreasing by 3 percent to achieve a total value of 1.7 billion euro. 
Also import decreased by 13 percent (225 million euro) and the domestic market trend is slowing down (690 million euro, 13 percent less than in 2018).
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